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ABOUT THE BRAND

Igniting the Fire Within

Bag Seazun is an innovative full service marketing brand that focuses on helping
individuals heal from the inner wounds of trauma to enable them to better
pursue their professional dreams. With a comprehensive range of services, Bag
Seazun helps its clients understand their personal histories and emotions, giving
them the skills and tools they need to confidently move through their business
and personal endeavours.

Bag Seazun's team of experienced coaches, consultants and advisors offer
tailor-made sessions which are designed to foster resilience, restore hope and
help yvou fully live yvour life's true purpose. Let Bag Seazun show you that there is
no obstacle too great if belief in yourself forms the cornerstone of all your
actions.

@bagseazunofficial
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CHAPTER ONE:
WHAT THE BRANDING?

BRANDING IS THEART OF ALIGNING

What you want people to think about your company with what people really
think about your company. And vice-varsa. -lay Baer

Branding is all about the vision of a business. The concept doesn't only include
style, emblems, and logos but also the vision of guality perceived. The vision
parceived may be of total guality, reliability, and mora.

EBranding is about highlighting the uniqueness of a business and how it is different
from competitars, The purpose of a brand is to differentiate yourself from your
competitors. Once you make an identifiable impact then an advertising campaign
can assist vou in being much more effective.

The weight of success can be determined by vour ability to present your brand in
an attention-grabbing way. Branding includes a multitude of choices which help a
company plan to be successful. these factors may include a website, marketing
efforts, social media post, promotion videos, email marketing, lead generation.
And they all play into wour business brand identity. Consumers trust
wholeheartedly a corporate image because there is a psychology in motivating the
purchaszsing decisions.

WHAT THE BRANDING?
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CHAPTER ONE: PART TWO
WHAT THE BRANDING?

—— continuous

All companies should practice branding, there are benefits in the use of branding
strategies. It's commonplace for smaller businesses of any kind to fail. Why?
Simply bacause they lack the understanding of the importance in the aspects of a
good brand.

When vou're practicing branding in your business, it delivers confidence, causes
trust, and ensures professionalism shows throughout. [t could very well clinch the
deal on entirely new package.

Small Businesses with a prominent brand can present just as confident as big
businesses when they have the right systems in place. Businessas that present
with enhanced confidence also enrich the confidence of the consumer, making
them have a sense that vou really can and will deliver what you promise.

The more consistency the better. Branding gives direction to customers allowing
them to know a defined promise and what the consumer can expect from you.
Congistency in front of vour consumer base could mean webinars, social post,
podcasting, creating, or teaching a course, business cards, t-shirts, and more.
Branding the bast can also mean mastering professional visual technigues that
influence the memory of consumers.

Consumers often consider a
busginess's brand equity. That's
why they read reviews and
testimonials. For example, your
brand has achieved recognition
and is known for delivering
great zoftware products that
amaze people, your competitor
has software also but is known
to provide defective products,
it's a slam dunk when your brand
holds value in its reputation and
is purposeful.

WHAT THE BRANDING?
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CHAPTER TWOQ:;

KNOW WHAT THE BASICS ARE

Branding is how your customars perceive your overall business, It's the promise that

you intend to make to vour customers. The ultimate goal is to spark an emotional

connection in order to create a positive feeling resulting in loyalty to a specific product

from your valued customers.

Most customers when the experience is good will attach themselves to products they

enjoy. It is very common for a customer to be impressed with a brand and continue to

buy a product based on that brand. You want to create these feelings of loyalty to bring

the customers back for more. This is the ultimate goal

Mission and Vision

The mission and vwision of your
company should uphold excellence in
providing a guality product to
customers that you care about. These
are statements about your company
regarding the ultimate goals vou wish
to achieve with in vour endeavors.
Many business owners choose to focus
their vision or mission ocutward to the
customers and leave the internal
impact unattended. There should be a
fine mix here with both

Many customers do not read into a
vision or mission statement too often.
Howawer, that doesn't mean that you
shouldn't take it sericusly. Your vision
and mission are both a part of the
branding process because they define
what your company is all about. These
two statements need to be believed,
stated often, and practiced by
members of your organization.

Benafits and Features of Your
Products and Services

A big part of creating a brand for your
business is proving to the customers
why vour products and services are the
best to buy. Differentiation takes place
here but, you need to prove the
benefitz to the consumers. Determing
what the benefits are with the
products and services yvou offer. Why
does the customer benefit when they
shop or buy from you? You will have a
very hard time establishing a brand if
you cannot determing the benefits or
your products or services.

The features of wyour products and
services are also important and they go
hand in hand with the benefits. The
features of a specific product should
provide a benefit. Determining the
features and the ones that stand out
from the rest or provide the biggest
benafit may be a target for the
marketing campalign.

ENOW WHAT THE BASICS ARE
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CHAPTER TWQ: PART TWO
KNOW WHAT THE BASICS ARE

Customer Awarenass

Branding is about creating opportunities to make customers aware that you exist, and
you have your own unigue way of presenting vour own unigue offering. More than
anything you want to create a brand that establishes the perception that the
customer will choose yvou every time. Strive to achieve the very best quality product
and services and the best customer experiencea.

Having a good idea of what the customers are currently thinking of you when you are
building a branding campaign can be beneficial to vou. Today customers may not
know that you exist, or they may have a negative feel for your business because you
haven't been practicing the proper procedures. It's important to have a clear
understanding of exactly what the customers think of you.

A guick and easy way to find out what your customers are thinking is to send out
surveys and guestionnaires. They can help yvou get a good idea where yvou stand with
yvour customers. It is okay if it's bad today. Negative discoveries help reinforce that
yvou are building your brand authentically and it will reflect in your branding
campaign.

What to Think About When Building Your Branding Campaign

Mext determine the different gualitias that are perceived about your products by your
customers. Do you have a good reputation with the consumer world for providing total
guality in your products or are yvour products considered to be garbage and not worth
the monay?

When vou think about how customers consider the gualities of yvour business, make
sure you consider the products you offer, the customer support you provide, your
image, yvour social presence including ads, or anything else that would make a
customer think of quality coming from yvour company.

The vizion and mission statement are very important for every business no matter how
big or small. Make sure that vour brand works well and matches what you say vou
want to deliver. Determine what the benefits and features of your business are and
hawve a clear picture on this. You will need this information to provide a clear picture
when you focus on developing your brand.
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Alzo learn about what the customers
really think of you. You might think
customers absolutely love vou when
they are really bashing wyou on the
guality of vour product. Knowing what
the customers think is very important.

Creating a brand based on customer
input can be an absolute power move,
especially if yvou change the design of
something for the customers. This
gives them a sense of ownership amd it
shows them you really do care.
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CGHAPTER THREE;
YOUR AUDIENCE EXPERIENCE

Audience is everything. If you do not know the audience that you are targeting
then you cannot begin creating a brand for a product or a business. There are
many reasons that audiences must be considered. Knowing your audience well
will work for you in the long run.

The audience is the targeted customer base that you are hoping to reach out to
and inviting them to purchase yvour product. Audience may include gender, age,
geographical regions, marital status, and more. The age of an audience must be
considerad when branding occurs. This is because if you are targeting a younger
and hipper crowd they may want to see a brand that is vibrant and more hip. [f your
audience is older and more sophisticated than they may be looking for a brand
displaying more professionalism.

Gender of an audience is often an issue if you are selling women's clothing, mean's
hats, or other items. Howewer, when you create a brand for a man, remember that
you can create ad campaigns targeting the women to purchase the products as
gifts for men.

Income isn't something that many people think about when they consider an
audience when developing a brand. This is often where companies go wrong. |f you
are selling a software system that is several hundreds of dollars and the average
income of families in the area is less than $25.000 a year they may not be able to
afford the product. You cannot sell an expensive product to a poor audience. Also,
people with a very high income may not consider purchasing a very cheap product.
The value of your brand must match the income of the people vou think will be
your primary target as customers.
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CHAPTER THREE: PART TWQO
YOUR AUDIENCE EXPERIENCE

Geographical regions are also very important. Many people open businesses and
try to sell products and services where there just isn't a need. This is a good way 1o
fail. For example, if you have a company selling snow shovels then it wouldn't
make sense to try to sell them to homeowners in Florida. Know your geographical
locations and which regions will benefit the most from your product or services.

Know Your Audience

There are many things about your audience that vou must know when you are
creating a brand. If you do not have a clear understanding of which your audience
is then you will fail.

When you determine yvour audience it iz important to narrow it down based on the
age, gender (only if specific), geographical region (only if specific), incomea levels,
and more. Your audience will be defined as something like 20-30-year-old, male
golfers that are left-handed.

Some brands may not be this specific. However, the more vou can narrow down
yvour audience the more vour brand will separate you from the competition. This
means you will have less competition to worry about also.

Branding by Your Audience

EBranding by your audience will allow you to be more successful with sales and
develop long lasting customers that are dedicated to you. Targeting the wrong
audience can cause problems with credibility and trust

Today's consumer wants o zee a brand az one they can trust. They want
credibility and a professional look. They are also critical of visual imagery, if it
appears to be unprofessional then you may find that your revenues begin to slip.

If you are targeting a young crowd and your brand s too professional and comes
across as boring then kids will not be interested in what you have to offer. For
example, if your target audience is to sell super-fast toy cars to five-year-old boys
then you want a very exciting brand that is fun. If your brand iz professional inits
appearance it will be hard to convince a S-year-old that the cars are really fast.

Always brand by audience. Find out what they want to see. You may even want 1o
talk to different age groups and find out what they would like to see. This would be
a good place to start.
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CHAPTER THREE: PART TWQO
YOUR AUDIENCE EXPERIENCE
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Always brand by audience. Find out what they want to sae. You may even want 1o
talk to different age groups and find out what they would like to see. This would be
a good place to start.

CHAPTER FOUR: LOGOS

Today it is common for people to say that a logo is everything when it comes to
branding. This couldn't be further from the truth. A logo is important in many
ways when branding but it is not where the rubber meets the road with a
business and a brand. A logo is one of the smallest pieces of branding.

About Logos

It is common for many companies not to have a logo at all with their company.
They may just have the name of their business in bright and basic letters in front
of the store. Many online site owners do the same and just write the name of the
website in bold letters at the top. A logo iz important for every company and a
good idea to have.

& logo may be a creative way of writing vour company name in bold or italic
lettering, special font, different colors, and it may even contain a picture. & good
logo is the golden yvellow arches in McDonalds. This is a symbol that everyone
recognizes when they see the yellow arches on a highway or side street from a
distance. People immediately know which restaurant the arches are for.

& logo can be just one letter, or it may even be yvour entire name. Developing a logo
may be something you put off until the end of your branding process if you are not
sura what vou would like it to look like.

More About Logos

When you design a logo there are many things to consider so you know that you
are creating a good one. These things include the colars, how busy the logo is, a
tagline, memorable, and more.

Colors are very important in a logo. They can be extremely annoying if they are too
bright and hard to look at and they can be too dull and boring. It is very important
to choose a wise color combination with your loge. Again, consider the audience
when you dezign the logo and choose the colors. & more professional leok for an
older audience should usze lighter tones and pleasing colors while children enjoy
primary and bright colors.

A logo should never be too busy. It should be short and sweet. You want a company
logo to be simple and easy to remember. A logo that is too busy may be annoying
and hard to read.



It is important to search competitor sites and verify that there are no other
companies with the same name as yours with a logo that is similar. Make sure that
you naver copy a logo or use a logo that iz almost the same as another company
also. This could cause you to be in the middle of a lawsuit if you accidentally
design the same thing as someone alse.

Does a Logo Really Help You Sell?

There is a lot of hype about logo creation and the web is zaturated with companiesz
offering to design the parfect company logo. Logos do not help you sell products.
They are not responsible for increasing revenues. Mo one buys a product becausze
the logo is cool or professionally designed.

Logos do create a positive impact for a business. A company with a logo versus a
company that does not have a logo looks more professional and comes across as a
more credible place to shop from. This is because a professional logo creates an
image. For example, emplovees wearing plain blue shirts in a store do not look as
professional az emplovees with the same plain blue shirt on and a company logo
stamped on the top left chest area of the shirt.

Logos are a part of the company image. Your goal in branding is to create an image
that has an emotional impact with the customers. This doesn't mean to add an
emotional picture or throw in a tagline to make people cry. Taglines should have an
impact but make a promise you are going to deliver. Pictures should not be in logos
at all but if you choose to put one in a logo then make sure that it is very small and
not too busy.

CHAPTER FIVE;
BUILDING RECOGNITION

Building recognition can be a difficult task in the branding process. There are
many ways that vou build recognition. However, you must start from within the
organization and work your way out to the customers and the competitors.

Does a Logo Really Help You Sell?

All companies need to write a brief paragraph about the company. Give an
overview of the business, how you got started, and what makes you thrive today.
The overview should be positive and encouraging. It should also make consumers
think you are an excellent place to buy from.

Maybe vou donate half of your proceeds to a non-profit organization helping
cancer. If so, then you would want to let people know here. A corporate overview (s
read often by most people when it iz available. An overview should be included on
wabsites, brochures, press releases, and more.



What iz Your Personality?

Your parsonality has a lot to do with your brand. You should make sure that your
personality doesn't overpower vyour brand too much. For example, if an
advertisement or company logo would look excellent in the coler vellow but you
hate the color yellow then maybe you need to do a check on your personality and
how it is interfering with the company brand.

It = wvery wise for many companies to hire a brand manager so there are no
problems with personalities conflicting with a brand. The image of the company
needs to be based on what looks good for the company, what is attractive to the
customers, and what will sell. Your personality should ot mix into the brand.

Some people say that you are your brand, and your personality should shine with
yvour brand. Howeaver, there is a fine line here with this theory. A branding manager
is the best option because this person can help with image, and they will have a
biased point of view and they will act az a cop with the brand not allowing any
personalities to interfera.

Consistency

When you are creating a brand then you need to be consistent. Consistency should
take place in everything that you do. Remember, brand is your image and if vou are
not consistent it will not have a good impact on the consumers.

The primary gquestion that you should ask vourself is if vou deliver everything you
promise to your customers. The answer here should always be a yes Delivery
should be consistent at all times. That means delivering a guality product or
service, it means giving thought to your social presence, it means showing up for
others and much more.

iy




CHAPTER SIX:
CONSIDER THE COMPETITION

There are many things to consider about your competition when you are designing a branding
campaign Many businesses fail because they do not consider their competition. You need to
do proper research about your competitors, learn what makes you different, why the
customers should choose you, and much more.

Researching the Competition

You must always research your competition before you begin your brand. Every business must
know who their primary competitors ara. It is important to know if your company is on top of the
list in the industry or exactly where you stand.

When researching competitors, it is important to be thorough and learn everything about them
that wou can. How are you similar? Do they have the same products as yvou? What types of ad
campaigns to they use that are successful? What campaigns to they use that are failing?

What Sets You Apart From the Competitors?

A wery important factor when you are researching competitors of your products and services is
that it is that you have that is different. If you have to. maeke a list of everything you have that
they do not and vice veraa. Detarmine what it is about your company that works.

Mamy of the competitors left out a vital piece of information that they should be focusing on the
product that they are not. This could be & perfact solution to getting & foot in and immediately
ghead of the competitors,

Whean you determine the positive aspect that is differant that sets you completely apart fram
the competitors it may be this information wsed for your ad campaign.

You mewer want to look the same &= the rest of the companias in your industry. Don't be afraid to
step outside of the box and go different. This is how consumers will remember you. If you all look
the same then it will be no difference to the customers when they make a choice that they are
going to buy from.

K]



Why Should Customers Buy From You?

Amother part about setting yourself apart from the competitors is determining why the
customers should shop from you and not the other guy. What is it about your business that
rmiakeas you the right place to shop from?

If you offer sales or free shipping and the competitors don't then you should wse this as a focal
paint right up front. If youw have & product that the compeatitor doesn't then you should wse this
too. Show the customers why you ere the better place. There are many ways to do this. You
rmiay hawe a customer service team that is available 24 howrs & day and the other companies
rmiay cnly be open during normal business hours. This would be & focal point.

The reasons that customers showld shop from youw need to be clear and concise. Youw need to be
entirely different than the rest of the businesses in yvour industry. Setting vourself apart from
the rest ia the best thing you can do because it will cause the customers to remember you
specifically. There will be no confusion of which company you are in & group of businesses that
look the same.

GCHAPTER SEVEN:
ESTABLISHING BRAND MEMORY

Once you have determined your mission, vision, audience, and separation from the competitors
you can begin to establish your brand. There are many things that you need to do to establish
your bramd so people will begin to remember your name.

These things include getting inside of the customer’s mind, get endorsements, find hot
prospects, and use & marketing and public relations firm to your advantage. These few things
will go & long way when trying to establish yourzelf amongst the competition and in the
market.

Establishing a Place Inside of the Customer's Mind

One of your biggest goals in the branding process is establishing a place inside of the
customer’s mind. At this point, you have a good idea who yvour audience is supposed to be. You
know what their income level is, their age, and possibly geographical details. This information
is relevant in establishing an actusl sudience.

Your goal is to prove to the customer they have a need for your product or your service. The
customer neads to find a reason why they need you. The branding technigues will tall the
custamer that your product resalves a problem they may have, fulfills a need they have, and
makes their life much better if they purchase it. There has to be a reason to purchase the
praduct and & positive aspact of why it is the bast option to use it.



When you get inside of the customer's head the customer will believe they absolutely have to
have the product. As wou see many informercials talk about how someone will become rich if
they use B product or how their health will be better vou need to establish the benefit of the
customer so you can make them truly believe that their life will be much better when they use
your praduct.

This also means that you have to build trust and credibility with the customers. Many products
do & fantastic job of proving to the customer why a prodoect or service iz beneficial and needed.
However, they fail to establish credibility or trest with the consumers. Your reputation is not at
stake, but it is guestioned at this point, so you need to provide proof that you are going to
deliver the promizes you are making to the customer.

Endorsements

The public and consumers listen to public figures. When yvou have the ability to get
an endorsement on a product then you need to take advantage of it. However, you
cannot wait for an endorsement to come to yvou. Your public relations manager
may need to contact some of these figures to see if they are interested in
endorzsing a product. One thing to keep in mind iz that endorsements may cost
guite a bit of monay if you are trying to get a public figure to back yvour product.

There are many ways to get endorsements. You may attend events where a public
figure is going to ba. This includes getting backstage at concerts or shows whera
you can have access to the person. You also can call their managers and talk to
them about endorsing a product.

One thing to keep in mind about endorsements is that you need to find a figure
that matches the audience also. If your target audience is teenagers then you
want to find an endorsemant that the teenagers know and trust. Someong that the
teenagers think is hip and would want to buy the product when they find out the
person uses it too. The last thing vou would want to do is get an endorsement on
your product by an older individual who is well known and respected by an older
audience that the teenager audience has never heard of. This would be a waste of
money and time on your part.

Hot Prospects

Az a marketer, when branding your business or product you need to be on the
lookout for hot prospects and opportunities at all times. These need to be taken
advantage of when yvou can. It is important to use every opportunity to get your
product exposure under the right conditions. These conditions may be forums,
guest appearances, trade shows, or other public events.

When wou attend trade shows and other events the goal is to look and be
professional. If you just have a table set up with a few products on it then
customers may not take you seriously. Attending events like this reguire
professional flvers, banners, signs, and other things to get the attention of
attendees. It is important to look prepared and professional.



The more events you attend the more your name gets out there. When vou create
bannars and signs you may find a situation where someona would like to display yvour
banner or sign. Do not charge someone for this. This is a benefit for you because it is
free advertising, minus the cost of the banner. [t will give you exposure and help you
with the branding of your business and product.

Hot prospects need to reach out to the targeted audience for your product or service.
Do not attend events that your audience is not going to be at. If there is no way that a
yvounger crowd will be interested in what you are offering then you are only wasting
your time to make a big presentation to them at a trade show. Know who the
audience iz going to be for the intent of gaining exposure.

Using Public Relations Pros to Your Advantage

Media attention needs to be used to yvour advantage. There are many ways to do this.
One thing to keep in mind s that your product and your brand do not have to be fully
established yet to gain the attention of the media. What is important is, vou use the
madia to help you get established.

The media can be used in many ways. Press releases are one of the best things you
can do to get the exposure you ara looking for and help you create a place in the
industry of the business.

A prass release is usually used for announcing grand openings for new businesseas,
new product launches, big sales and events, or anything else new that is happening
within a company.

The elements of a press release should include the event itself, why people will
benefit going to it, the location, date, and time of the event. If vou don't tell people
wheara to go it will do yvou no good. You should also provide your company contact
information in case the media wants to call you to get an interview or even write a
story on the company. Customers may have gquestions, Without contact information it
could cost you a lot of business. Also, always include your website address in a press
release so people can go to your site and learn more about whao you are.

Press releases are sent out to as many media outlets as you can send them to for the
targeted audiences you are trying to reach out to. These media outlets include news
stations, newspapers, magazines, radio stations, and more. When a media outlet
receives a press release they may do a few things. Thay may immediately respond
and usa it for the next big story that hit the press and tell the public all about it Thay
may put it aside for when they are waiting for a slow period and then use it as a story,
of they will do nothing at all.



Sending out press releases doesn't cost a business anything. It is cheap and you
do not need to worry about cost. [t never hurts to send out press releases aven if
the miedia is not interested. The point is that you have to at least try to use public
relations to your benefit. [t may be that one event or announcement you have
about your business is used by the press. That one small bit of exposure could go a
long way for you.

CHAPTER EIGHT:
ESTABLISH COMPANY IDENTITY

Establishing yvour identity is very important when you are fighting for a place in a
market or a certain niche. You may know exactly who you are, but you need to get
your name out there and for people to be aware of yvour existence also. There are
many ways you can establish an identity in a local community or around the
world.

Donations

Donations do you a Lot of justice when it comes to establishing an identity around
the local community and anywhere else. Many companies or non-profits offer
plagues with yvour name on them, engravings in the wall, and other things when
vou donate money to them. This gives you exposure. When customers see your
name as a company that made a donation, not only does it look good for vou, but it
gets the company name out there permanently. Thizs part of the branding process
is important because it helps the business build credibility and trust with the
customers in the market.

Investments

Investments are very important also. When you invest in a company it is important
to be sure they are in the same industry as vour product or service. Investing helps
build a name for your company, give you more exposure and more. When vou invest
in a company, one of the agreemeants you can make when lending your money is
that thay provide exposure or advertising for you. Investments are very beneficial
and halp with the branding process.



Give Frea Information

So many companies upset customers because they want to charge money for
evarything. This leaves a customer walking away with a bad taste in their mouth
about vou and only causes vou to look dishonest or greedy. There are things that
you can give away for free when it comes to information. There is no way you can
teach a customer everything yvou know in just a few minutes of talking to them or
in a few pages that they can read.

Many people practice giving tips and advice through flyers and brochures. You
may want to place a few useful tips on the back of your brochure. This will help
build eredibility and trust with customers that yvou are not greedy, and you are
willing to help them achieve certain goals. It will also prove to them that you
actually have the knowledge to perform certain tasks within your company. You
don’'t have to reveal secrets of the trade, but you can give out helpful infarmation
that is useful.

Giving useful information may include offering tips and advice when you are out on
a service call in a home. If vour company offers plumbing services and you are on a
call that the customer has frozen pipes under their home then you may
racommend they leave the water dripping overnight. This type of advice is useful
to the customer and will help them not end up in a situation with a burst pipe.
Although, continuous broken pipes may be a profit for you it iz only one customer.

You may think it will not benefit vou to tell them how to avoid problems because
then they won't neaed vou. However, there are plenty of other reasons they can call
you, Plus, vou will be the person they will turn to any time they need something
repaired. In addition, word of mouth goes a long way with customers and the
customer may attract vou plenty of business your way.

Adding Value to Your Business

When you are branding it is important to add value with everything you do. Adding
value means making yourself valuable to the customers and the community. This
may include giving out free information through tips and tricks, statistics, and
other useful bits.

You can make the business more valuable by adding a little extra in everything
that you do. & voice mail meszage might include a guick tip on fixing something or
a way to prevent a computer virus. The signature on yvour email should contain
mare than your name, address, and phone number. You might include a useful
sentence underneath that is a guick tip or useful bit of information.

Making yourself useful adds value to your business and to the customers. The
customers need to believe that they need you and this is a part of proving to them
you are useful and the best person to turn to when they need something.



Getting Your Brand Out There

So, vou have designed a logo, a name, a tagline, and anything else. How you need to
practice other methods to get vour name all over the place. This can be done with
clothing, pens, cups, and other parapharnalia.

Clothing is one of the best things vou can get out there on people. If you design t-
shirts with your company name and logo on them people will wear them. These
should be free items that you give away to people as they visit your booth, table, or
evan take a survey. You may offer the t-shirts to people if they give you feedback on
their opinions for certain things. They may provide their information or email which
also is a contact you just made.

Always hold onto this information as you can use it in an email campaign. One thing
to consider is that when you ask customers for an email address, always ask them if
it is okay to contact them via email Do not assume that it is okay, or you may upset
them. One thing that is okay iz sending a flyer, brochure, or coupon in the regular
snail mail.

Clothing warks in many ways. People wear free t-ghirts all over the world. Thay may
travel to different destinations like a gym working out, a beach, or a fair. This is
exposure for you for every person that sees this person. The more t-shirts you get
out there the better for yvour business,

One thing to keep in mind with printed materials as advertising technigues to spread
the company name is that yvou want to create things that are useful for people. A pen
with your company name i more useful than a koozie. Pens will never be thrown
away becauze someone will use them until the ink runs out. They are very cheap to
make and easy to distribute. You can give a package of pens to a business that you
know spends a lot of time traveling around the world. Before vou know it your pens
were left in meetings and other places and now you have people checking out your
site from other countries. It is as easy as that when you distribute items with your
company name on tham.

You have to get your name out there and create your popularity. You can do this by
designing t-shirts and other useful things for the business. Try to give these things
away for free so you can have the best results with yvour branding. Alzo, make sure
that the items created look nice and represent yvour brand as you want to be
portrayed. Match the scheme.

Getting Your Brand Out There

Getting one on one with the customers is very important. You need to talk to the
customers and let them know that you are there for them if they have questions and
that you really exist. Companies need reprazsentatives of a business, so they are
existent. It is hard for a business to gain exposure when they don't have someone to
actually talk to.



If your business targets a local community then it is important to get out there and
talk to the community. Remember you are looking for the audience who i going to
benefit from yvour product. These are the people you want to talk to.

If wou have a business on the web then you will need to get one on one with the
customers by providing access to a direct chat option. This gives customers a good
feeling, but they know that someona really exists. When you offer a direct chat thay
have the ability to contact a live person rather than talk to a machine. Customers
despise machines, automated phone systems, and more. They will try to aveid them,
and it can give them a bad taste in their mouth about the business. Try to be as
responsive as possible with the customers.

Local Business Events

Other local business events are extreamely important. Not only do yvou want to target
your local or national audience, but you also want to attend other business events.
You may find a company struggling that may need your assistance. You might find a
company that you can work with together on a project in trade for advartising or
even help you build your credibility.

Local business avents help yvou network in the big industry that you may be working
in. It is important to talk to companies and let them know you are out there. Maybe
vou will recommend one company while they recommend vou. Always talk to other
businesses, let tham know about who you are and what you are all about, what thair
benefit is by knowing you, and how you can help each other. Give them something to
remamber vou by and make an impact

When you attend events and network with other companies and people then you
provide another form of advertizing. Metworking works very well because when
someone does come across a situation where they could use yvour product or service
they will remember you. Creating contacts is a very big part of branding. It also
helps instill your company name in the minds of people around the industry.

CHAPTER NINE:;
MEDIA CONSIDERATION

Media is extremely important when branding a business. There are many different
outlets, and they can be used in many different ways to your advantage and even
for damage control. Proper branding means staying tight with the media as vour
friend. Some say to keep yvour friends close and your enemies closer and this is true
with the media. They can make you very popular or ruin you but nothing really in
between. You need the media on your side at all times.



Media is extremealy important when branding a business. There are many different
outlets, and they can be used in many different ways to your advantage and even
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Local Media

There are many different local media outlets that you might consider using when
yvou are looking to brand vour company or a product. You can use local newspapers
to announce sales, events, and other things. The television stations are useful when
running advertisements or events on the news.

One thing to keep in mind is that public television stations are free, and they cannot
charge you money to run something on them. If you are a non-profit organization
looking to brand your organization the best way to do it is through public television
stations. You can announce events like blood drives and other things on public
television. This is great exposure, and it is free.

Other methods of local media may ba local websites for town members, Some towns
have a site for the community where people can post things like classified ads and
other things. They are free sites and sometimes used more than the newspapers
because of this.

Article Writing for Press

Another way you can use the media to your advantage is to write your own articles
and distribute them to the press. This is very beneficial. If the press comes across
times they need to fill additional space in their paper they may use them.

Sending articles to the press iz free. They will not charge vou to uge them. If vou
write beneficial articles to magazines in the industry you work in then you may aven
geat paid for the article.

Article writing is a very beneficial way to advertise your business and haelps with the
branding process.

Sponsors

Looking for sponsors is very important. It is very similar to getting an endorsement.
You may make a deal with companies to sponsor you that might include putting up
an advertisement at a local event or charity vou are holding. Sponsors need to see a
benefit in it for them and they are usually willing. When vou find local sponsors it
helps build credibility with yvour business. You should always look for local or
national sponsors. Sponsors can be used on your website and at vour local business.
The most common way (o obtain a gponzgor is by offering them advertising for their
buzginess.



Written Testimonilals

Written testimonials are very important in the branding process because they work
in two ways, They help build credibility and trust with the targeted audience.

When you zell products or gervices to customers it i important to gather as many
written testimonials as possible that you can from customers. A customear can write
up the type of product or service they purchased from your company and their
experience working with vou. The more written testimonials yvou have the better.

Written testimonials are beneficial because they create hype. They increase the
excitement about your business and make people want to try your product
Testimonials tell the public that you followed through on delivering the promise
made. This means that consistency is present, and it is very important.

Without written testimonials it is hard to prove that yvou deliver. It is hard to build a
brand without people to back vou like endorsements through public figures and
people in the community.

Special Offers

Building a brand also requires you to provide offers and special discounts to the
customers. Customers are always looking for a great deal and when they know they
can get it from you they will shop from you.

You might offer discount codes to customers for specific items or even a buy one
gets one free deal. These are excellent ways to promote a business. If you have an
onling company then you may offer free shipping or other types of discounts to
people during a specified pericd of time.

Special offers work very well with customers, Free items usually work the best
because customers find that nothing is ever free. Although it is not cost effective to
give away free items vou may include something free with a purchaze of a bigger
item.



Referrals

Another media consideration when you are building up your brand is that you need to
work on referrals. Referrals work very well in building up your brand. Thig is word of
mouth through customers who swear by you. These can be difficult to build up but
when vou get referrals it haelps with credibility.

You can help with gaining referrals to your business by offering specials or
discounts to customers that refer you to other customers. This may be a 55 discount
on their next purchase or somathing else. When the customer sees there iz a benefit
in it for them they will often times refer the company to gain the benefit. This helps
increase a customer base, revenues, and build up your brand.

Insarts

Inserts are very beneficial to brand building and a perfect use of the media. Some
newspapers of brochures may have a cost associated with adding an insert in a
newspaper while others may allow vou to provide an insert for free.

Inserts in newspapers and magazines allow for more exposure of the company. Even
if a customer doesn't thoroughly read an insert they will remember the name of the
company and your logo. It creates a stamp in their mind about you and the products
and services offared. This way if they come across a situation whera they need a
product or your service they will think of the business. Inserts work well and are very
beneficial for getting into the mind of customers.

CHAPTER TEN:
MEDIA CONSIDERATION

The Competitive Edge

Creating a competitive edge is another important aspect of branding. Today, the
onling world has many methods of branding. The most popular method of branding
and gaining the compeatitive edge is through the use of Blogs. Blogs allow a site to
increase traffic, improve rank through search engine results, and even helps with
credibility building also.

About Blogs

Blogs are websites that use the new Web 2.0 technology which allows visitors to a
site to post their own comments, articles, and more. Giving a user the access to post
things to yvour site allows them to feel a sense of ownership to the business. They
work in many ways which may include forums, discussion boards, or even look like a
daily diary in a sense. Thay keep the visitors up to date on current events and allow
for discusgsion to take place.



About Blogs

There are many reasons to use blogs for a business. & business may want to provide
a dizcussion board that allows other customers to discuss troubleshooting tips and
tricks. A& company may post useful information about how to get the most longewvity
out of products, how to repair or fix things, and even how to prevent problems from
ooourring.

Using a Blog to Your Benefit

If you do decide to add a blog to your company site then there are many things to
consider so you get the most out of it. Some companies allow people to post their
own content while others cannot. Consider things like keywords and phrases, links,
useful information, and even contact information.

The primary purpose of blog writing for branding is to gain more exposure 1o a
business and get the word out to people that the company exists. Blogs are an
excellent way to create hype and exposure because the web has millions of
businesses and customers.

When using a blog, it is important to make sure that you use important keywords
that are relevant to the products and services offered by your business. These
keywords and phrases should be the words that will be typed into the search
engines when a user is looking for what vou offer. The keywords should be used
naturally throughout the content of the blog. They will work by allowing yvour blog to
be pulled up in the search engine results when users type in the specific keywords
and phrases you used in the blog.

Adding links to blogs is a very important thing for two reasons. They provide an easy
method to get back to vour site and provide an inbound link. Users always
appreciate an easy way to get to your company. If you are talking about products
and services offered in a blog without links to where the customers can find them
then it will do no good. Customers will only search for a business for a very short
peariod if they search at all. You have a better chance of a customer when a link is
right there in the blog so they can easily click and find out more about the company.

URLs are also beneficial for a business because they provide inbound links. One of
the ways that search engines work is that one of the ways they rank a business is
through popularity. Popularity can be built up by links integrated within blogs. The
more inbound links you provide inside of a blog the more popularity a search engine
thinks you have. Never forget to place inbound links inside of blogs and content you
place on your blog.

& blog needs to provide beneficial information for the visitors and readers. When
there is something useful to the reader they will come back for more. Blogs give vou
the opportunity to give the free advice and useful information that will benefit the
users and cause you to gain credibility for being knowledgeable about the products
and services offered.



Reinforcement of Your Brand

The most important thing about branding is that you need to constantly reinforce
the promises you make to the targeted audience. A branding program can be
reinfarced by being consistent.

Conzistency is the most important factor when you reinforce. It shows that you are
sarious about yvour brand and your product. It is important to be consistent to show
credibility with the customers and the public eve. When a company is not consistent
it looks bad for a company as if they are disorganized or have problems.

Reinforcing your brand needs to be done on a regular basis. You should practice
constant branding technigues that work for your company.

Schedule them weekly or monthly if you have to. For example, try to send out at
least two press releases a month to numerous media contacts. Let them know how
you are doing and what is going on with the company. Make announcements about
ways you better the community and people who use your products.

Reinforcement works for a business with the media also. When you are continuously
in contact with the media it will benefit you when something bad happens. Having
the media on vour side is very important. They will help you with damage control
when a customer makes an accuzation or if you need assistance with a bad situation.

Reinforcing your brand means that you back what vou say you are going to do. You

need to prove to the customers that what you zay vou will do is true and
continuously reinforcing this will brand the idea into their minds.

Using colors to reinforce your brands message
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The most important thing about branding iz that you need to constantly reinforce
the promises you make to the targeted audience. A branding program can be
reinforced by being consizstent.

Consistency is the most important factor when you reinforce. |1t shows that yvou are
sericus about vour brand and your product. It is important to be consistent to show
credibility with the customers and the public eye. When a company is not consistent
it looks bad for a company as if they are disorganized or have problams.

Reinforcing your brand needs to be done on a regular basiz. You should practice
constant branding technigues that work for your company.

Schedule them weekly or monthly if you have to. For example, try to zend out at
least two press releazes a month to numerous media contacts. Let them know how
yvou are doing and what is going on with the company. Make announcements about
ways yvou better the community and people who use your products.

Rainforcement works for a business with the media also. When vou are continuously
in contact with the media it will benefit yvou when something bad happens. Having
the media on your side is very important. They will help you with damage control
when a customer makes an accusation or if you need assistance with a bad situation

Reinforcing vour brand means that yvou back what you say you are going to do. You
nead to prove to the customers that what you say vou will do is true and
continuously reinforcing this will brand the idea into their minds.

Closing Remarks

Az a creative team committed to social impact, Bag Seazun stands out by embracing
disruption as our strength. We believe that businesses have the potential to improve
their local communities, build strong economies, create meaningful connections
with customers, and foster a sense of inclusion among amployees and stakeholders.
Our mission is to elevate companies through our comprehensive approach to provide
today's innovators with the resources they need to sustain for many years to come.

THE BAG SEAZUMN TEAM






